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FOREWORD 


This  series  of  quarterly  reports  summarizes  data  on  p\irchases  by 
householders  of  selected  fresh  citrus  fruits,  canned  juices,  frozen  concen- 
trated juices,  and  ades.  These  reports  supplement  the  monthly  series, 

"Consumer  Purchases  of  Fruits  and  Juices,"  by  providing  information  on  house- 
hold purchases  of  these  products  by  geographic  regions  and  by  types  of  retail 
outlets . 

This  information  is  collected  as  part  of  a broad  marketing  research 
program  directed  toward  in^roving  and  expanding  markets  for  agricultural  prod- 
ucts. The  data,  which  are  provided  by  the  Market  Research  Corporation  of 
America  under  contract  with  the  U.  S.  Department  of  Agriculture,  represent 
estimates  projected  from  a nationwide  consumer  panel  of  approximately  5^800 
families.  They  show  the  general  level  of  purchases  of  each  product,  trends  in 
the  range  of  purchases,  retail  prices,  and  other  related  factors  of  interest  to 
those  engaged  in  the  marketing  of  the  products. 

The'  first  of  this  series  of  reports  covered  October-December  19^9*  The 
series  represents  part  of  a program  financed  cooperatively  by  participating 
fruit  industry  groups  and  the  U.  S.  Department  of  Agriculture.  The  funds  used 
by  the  Department  of  Agriculture  are  provided  under  authority  of  the  Agricul- 
tural Marketing  Act  of  19^6  (RMA,  Title  II). 
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CONSUMER  PURCHASES  OF  SELECTED  FRUITS  AND  JUICES,  BY  REGIONS 
AND  RETAIL  OUTLETS,  OCTOBER-DECEMBER  1955 


The  data  in  this  report  represent  estimated  piirchases  of 
specified  fruits  and  juices  hy  household  consumers  only. 
They  do  not  include  purchases  by  restaurants,  hotels, 
hospitals,  or  other  institutional  outlets. 


SUMMARY 

U.  S.  householders  bought  slightly  less  frozen  concentrated  oi^nge  juice 
during  October-December  1955  than  in  the  corresponding  period  a year  earlier. 
Increased  purchases  in  the  Pacific,  North  Central,  and  Southern  regions  failed 
to  offset  smaller  purchases  in  the  Northeast  and  Mountain-Southwestera  regions. 
As  a result  of  regional  changes  in  purchase  volumes,  per  capita  purchases 
increased  about  a fourth  in  the  Pacific,  and  decreased  about  a tenth  in  the 
Northeastern  region,  as  compared  with  the  corresponding  period  of  195^ • 

Prices  paid  for  frozen  orange  juice  were  up  from  a year  earlier  in  all 
regions,  averaging  0.7  cent  higher  for  a 6-ounce  can. 

Consumers  pxrrchased  a slightly  larger  volume  of  frozen  concentrate  for 
lemonade  in  October-December  1955  than  a year  earlier.  Purchases  of  single- 
strength orangeade  were  unchanged,  but  purchases  of  shelf -jack  concentrate  for 
orangeade  were  down  slightly  from  a year  earlier.  Prices  paid  for  frozen  con- 
centrate for  lemonade  were  about  1.5  cents  a 6-ounce  can  lower  than  in  October- 
December  195^ • Prices  paid  for  single -strength  and  shelf -pack  concentrate  for 
orangeade  were  only  slightly  lower  than  a year  earlier. 

Total  purchases  of  canned  single-strength  juices  during  October-December 
1955  were  about  6 percent  larger  than  in  the  same  3-month  period  of  195^*  The 
increase  in  canned  juice  purchases  was  the  result  of  larger  purchases  of 
noncitrus  juices,  as  purchase  volumes  of  the  two  major  citnis  juices,  orange 
and  grapefruit,  were  almost  unchanged  from  a year  earlier.  Each  noncitrus 
juice  was  purchased  in  larger  volume  than  a year  earlier.  Lemon  and  orange- 
grapefruit  blended  juice  purchases  were  smaller  than  in  the  corresponding 
period  of  195^. 

With  the  exception  of  lemon  juice,  consumers  reported  paying  prices  that 
were  unchanged  or  slightly  higher  than  a year  earlier  for  canned  citrus  jviices. 
Consumers  paid  lower  prices  for  all  the  noncitrus  juices,  except  tomato  juice, 
prices  for  which  were  almost  unchanged  from  October-December  195^* 

Total  purchases  of  fresh  citrus  fruit  during  the  3-month  period  October- 
December  1955  were  moderately  lower  than  in  the  corresponding  period  of  195^ • 
Fresh  orange  pxirchases  were  about  7 percent  smaller.  This  decrease  was 
primarily  the  result  of  lower  purchases  of  Calif ornia-Ari zona  and  unidentified 
oreuQges.  Although  prices  paid  for  all  oranges  averaged  almost  3 cents  higher 
per  dozen  than  a year  earlier,  prices  paid  for  Calif  ornia-Ari  zona  oi^ges  were 
almost  unchanged. 
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Householders  purchased  about  the  same  quantity  of  fresh  grapefruit  during 
October-December  1955  as  they  did  in  October-December  195^*  A sharp  reduction 
in  purchases  of  Calif omia-Ari zona  fruit  was  offset  by  larger  purchases  of 
Florida  grapefruit.  Prices  paid  for  Calif  omia-Ari  zona  grapefruit  were  well 
above  a year  earlier,  while  prices  paid  for  Florida  fi\iit  were  slightly  lower. 
The  average  price  paid  for  all  grapefruit  was  almost  unchanged. 

Purchases  of  fresh  lemons  by  householders  during  October-December  1955  were 
about  9 percent  smaller  than  in  the  same  period  a year  earlier.  Places  paid 
were  unchanged. 

Tangerine  purchases  were  down  more  than  a fifth  in  October-December  1955 
from  the  volume  purchased  in  the  same  period  of  195^*  Prices  paid  were  about 
6.5  cents  higher  per  dozen. 


FROZEN  JUICES  AND  ADES 

Householders  boxight  a slightly  smaller  volume  of  frozen  concentrated 
orange  juice  during  October-December  1955  than  in  the  same  period  a year  earlier 
Increased  purchases  in  all  other  regions  failed  to  offset  lower  pxrrchase  volumes 
in  the  Northeastern  and  Mountain-Southwestern  regions.  For  the  second  quarter 
in  a row  househoiders  in  the  Pacific  region  reported  significantly  larger  pur- 
chases than  in  the  corresponding  period  a year  earlier.  Per  capita  p\irchases  in 
this  region  were  up  about  one-half  of  a 6-ounce  can  compared  with  a year  earlier 
while  per  capita  purchases  were  down  by  about  the  same  amoxint  in  the  Northeast 
(table  1) . 

Householders  reported  slightly  larger  purchases  of  frozen  concentrated 
orange  juice  in  independent  food  stores  and  in  regional  chain  outlets.  National 
chains,  however,  accounted  for  a smaller  volume  of  purchases  (table  2). 

Prices  paid  by  consumers  for  frozen  orange  juice  averaged  l6.6  cents  a 
6-ounce  can,  or  about  0.7  cent  higher  than  in  October-December  195^*  Prices 
paid  were  higher  than  a year  earlier  in  all  regions,  with  the  greatest  increase 
reported  in  the  Northeast  (table  l) . Consumers  continued  to  report  paying 
higher  prices  for  frozen  orange  juice  in  independent  food  stores  than  in  chain 
outlets.  However,  prices  paid  in  independent  food  stores  were  unchanged  from 
October-December  195^^  whereas  prices  paid  for  frozen  orange  juice  in  national 
and  regional  chains  averaged  about  1.0  cent  per  6-ounce  can  higher  than  a year 
earlier  (table  2) . 

Consumers  reported  sizeable  gains  in  the  volume  of  frozen  concentrated 
grape  juice  bovight  in  October-December  1955  as  conrpared  with  the  same  quarter 
a year  earlier.  Purchase  volumes  were  at  about  the  same  level  or  higher  than 
a year  earlier  in  all  regions  with  the  largest  percentage  gain  reported  for  the 
Southern  region.  Per  capita  purchases  in  the  South  were  more  than  double  those 
reported  in  October-December  195^*  Par  capita  purchases,  however,  continued  to 
be  low  in  the  Mountain-Southwest  and  South  as  compared  with  other  geographic 
regions . 
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Household  purchases  of  frozen  concentrate  for  lemonade  during  October- 
December  1955  were  up  about  If  A percent  from  the  corresponding  period  of  195^* 

The  largest  percentage  increase  was  reported  in  the  South,  but  larger  purchases 
were  also  reported  in  the  Northeast  and  Mountain- Southwest.  In  contrast, 
purchases  were  almost  27  percent  lower  in  the  Pacific  region  than  in  October- 
December  195^ • Despite  the  sharp  decline  in  purchase  volume,  the  Pacific 
region  continued  to  have  the  highest  per  capita  purchases  (table  3)* 

Chain  food  stores  accounted  for  about  71  percent  of  householders ' purchases 
of  frozen  concentrate  for  lemonade  during  October-December  1955 ^ con5)ared  with 
6k  percent  in  October-December  195^*  Purchases  of  this  product  in  independent 
food  stores  declined  materially  (table  4) . Prices  paid  for  frozen  concentrate 
for  lemonade  during  October-December  1955  were  lower  than  a year  earlier  in  all 
geographic  regions  and  in  each  of  the  3 major  types  of  retail  outlets. 

Sizeable  increases  in  purchase  volumes  of  canned  single -strength  orangeade 
in  October-December  1955  were  reported  by  householders  in  the  North  Central  and 
Pacific  regions  con5)ared  with  the  corresponding  period  a year  earlier.  These 
gains  were  offset  by  a sharp  decline  in  purchases  in  the  Northeast  and  a moder- 
ate decline  in  the  Mountain-Southwestern  region.  Per  capita  purchases  continued 
to  be  highest  in  the  Mountain-Southwestern  region.  Prices  paid  for  canned 
single-strength  orangeade  were  slightly  lower  than  in  October-December  195^ 

(table  5). 

Purchases  of  shelf -pack  concentrate  for  orangeade  during  October-December 
1955  were  slightly  lower  than  in  October-December  195^*  Larger  purchases  in 
the  Northeast  and  Mountain-Southwest  failed  to  offset  smaller  purchases  in  the 
Pacific,  Southern,  and  North  Central  regions. 

Householders  reported  larger  purchases  of  shelf -pack  orangeade  in  independent 
food  stores  and  national  chains,  but  materially  smaller  purchases  in  regional 
chain  stores.  Prices  were  almost  unchanged  from  October-December  195^* 


CANNED  JUICES 

Householders  bought  about  the  same  volume  of  canned  single -strength  orange 
juice  during  October-December  1955  as  in  the  corresponding  period  a year  earlier. 
Smaller  purchases  in  the  North  Central  region  offset  increased  purchases  in  the 
Northeast  and  Mountain-Southwest.  Per  capita  purchases  were  highest  in  the 
South  and  lowest  in  the  Mountain-Southwest  (table  6) . Compared  with  a year 
earlier,  larger  purchases  were  reported  in  national  chains.  In  contrast,  con- 
sumers reported  lower  purchases  in  independent  food  stores  and  regional  chain 
outlets.  Independents,  however,  continued  to  account  for  about  the  same 
proportion  of  total  purchases  of  this  product — k^  percent — as  they  did  in 
October-December  195^  (table  7)* 

The  average  price  paid  by  householders  for  canned  orange  juice  during 
October-December  1955  was  almost  \inchanged  from  a year  earlier.  Highest  prices 
were  reported  in  the  Pacific  region;  the  lowest  prices,  in  the  South. 
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Householders  bought  about  the  same  volume  of  canned  single -strength 
grapefruit  juice  during  October-December  1955  as  they  did  in  October-December 
1954.  Slight  declines  in  purchases  in  the  Southern  and  Pacific  regions  can- 
celed slight  increases  in  other  regions.  Despite  the  decline  in  purchases  in 
the  Pacific  region,  householders  in  this  region  continued  to  report  highest  per 
capita  purchases  (table  9) • Compared  with  a year  earlier,  purchases  in  inde- 
pendent food  stores  were  unchanged.  Householders  reported  smaller  purchases  in 
regional  chains,  but  consiuners  bought  a larger  volume  of  grapefruit  juice  in 
national  chain  food  stores  than  in  October-December  1954  (table  lO). 

For  the  3-Dionth  period  October-December  1955 ^ "the  voliune  of  orange- 
grapefruit  blended  juice  purchased  by  consumers  was  slightly  smaller  than  in 
the  corresponding  period  of  1954.  Purchases  in  the  Northeastern  and  Pacific 
regions  declined  about  13  and  16  percent,  respectively.  But  larger  purchases 
were  reported  in  all  other  regions  (table  11). 

Of  the  3 major  types  of  retail  food  outlets,  only  independents  accounted 
for  a larger  volume  of  householders ' purchases  of  orange-grapefruit  blended 
j\iice  in  October-December  1955  compared  with  October-December  1954.  Althoiogh 
consumers  bought  a smaller  volume  of  orange -giapefruit  blended  juice  in  regional 
chain  stores,  this  outlet  continued  to  accoimt  for  a greater  proportion  of  con- 
sumer purchases  than  either  independent  food  stores  or  national  chains  (table  12) . 

Consumer  biying  of  single -strength  lemon  juice  during  October-December  1955 
was  about  22  percent  smaller  than  in  the  corresponding  q-uarter  of  195^  • Pur- 
chases were  down  materially  in  all  geographic  regions  except  the  South  where 
volume  of  purchases  was  up  about  a fourth  from  October-December  1954.  Prices 
paid  were  down  slightly  from  a year  earlier  (table  13 ) . 

Purchases  of  canned  single-strength  grape  juice  from  October  through  December 
1955  were  about  I5  percent  larger  than  a year  earlier.  Purchases  were  well  above 
a year  earlier  in  all  regions  except  the  Pacific  where  purchases  were  about  23 
percent  smaller  than  in  October-December  1954.  Householders  reported  paying 
about  1.5  cents  less  per  24  oimces  than  in  October-December  1954. 

Householders  bought  almost  15  percent  more  pineapple  juice  during  October- 
December  1955  than  in  the  same  period  of  1954.  Larger  piirchase  volumes  were 
reported  in  all  geographic  regions.  Highest  per  capita  purchases  were  reported 
in  the  Northeast.  Regional  chain  food  outlets  continued  to  account  for  the 
largest  proportion  of  total  household  purchases  of  this  product.  Prices  paid 
were  down  about  3*0  cents  per  46-ounce  can  from  October-December  1954. 

Prune  juice  purchases  were  up  about  12  percent  in  October-December  1955 
from  the  same  period  of  1954.  The  largest  percentage  increase  in  purchases  was 
reported  by  householders  in  the  Southern  region.  Despite  the  increase,  however, 
per  capita  purchases  were  lower  in  the  Southern  region  than  in  any  other  region. 
Prices  paid  were  slightly  lower. 

Household  consximers  bought  a slightly  larger  volume  of  tomato  jiiice  during 
October-December  1955  than  in  the  same  period  of  1954.  Higher  purchase  volumes 


- 5 - 


were  reported  in  all  regions  except  the  Mountain-Southwest  where  the  volume  of 
tomato  juice  purchased  was  almost  unchanged.  The  average  price  paid  by  all 
householders  was  almost  unchanged  from  a year  earlier  (table  13). 


FRESH  CITRUS  FRUIT 

On  a box  equivalent  basis,  householders  purchased  about  a 7 percent  smaller 
quantity  of  fresh  oranges  in  October-December  1955  than  in  the  corresponding 
period  of  195^.  Purchases  of  Florida  oranges  were  slightly  under  the  volume 
purchased  in  October-December  195^^  a*nd  purchases  of  Calif omia-Ari zona  oranges 
and  oranges  unidentified  as  to  origin  were  about  10  percent  and  13  percent 
lower  than  a year  earlier,  respectively.  Prices  paid  for  California -Arizona 
oranges  during  October-December  1955  vere  almost  unchanged  from  a year  earlier. 
Prices  paid  for  Florida  oranges  and  oranges  unidentified  as  to  origin,  however, 
were  higher  than  a year  earlier — the  average  price  j)aid,  for  all  oranges,  was 
about  3 cents  per  dozen  higher  than  in  October-December  195^  (table  l6) . 

Householders  reported  smaller  p\irchases  of  fresh  oranges,  coiapared  with  a 
year  earlier,  in  national  chains  and  independent  retail  food  stores.  Larger 
purchases  of  Florida  oranges  in  regional  chains  offset  smaller  purchases  of 
Calif  omia-Ari  zona  and  unidentified  oranges  (table  17). 

Fresh  grapefiriit  purchases  during  October-December  1955  were  at  about  the 
same  level  as  in  the  corresponding  period  of  195^.  Increased  purchases  of 
Florida  grapefruit  offset  decreased  purchases  of  Calif oraia-Ari zona  fruit 
(table  19). 

Total  purchases  of  fresh  grapefruit  were  smaller  than  a year  earlier  in 
the  Mountain- Southwest  and  Pacific  regions,  but  larger  in  the  Northeastern  and 
North  Central  regions.  Consumer  buying  in  the  Southern  region  was  almost  un- 
changed from  the  same  period  of  195^  (table  20) . All  families  reporting 
averaged  buying  5.1  grapefmit  per  purchase,  with  a low  of  ^4-.3  fruit  per  pur- 
chase in  the  Northeast  and  Pacific  regions,  and  a high  of  6 in  the  North 
Central  region  (table  21) . 

Consumers  paid  about  l8.5  cents  more  per  dozen  for  Calif ornia-Ari zona 
grapefruit  during  October-December  1955  than  a year  earlier,  but  almost  2 cents 
less  per  dozen  for  Florida  grapefruit  (table  21) . 

Householders  reported  buying  a smaller  volume  of  fresh  lemons  during 
October-December  1955  than  in  the  same  quarter  of  195^.  Only  householders  in 
the  Pacific  regions  bought  more  lemons  than  in  October-December  195^* 

Householders  in  the  Southern  region  continued  to  report  highest  per  capita 
purchases  of  fresh  lemons,  with  lowest  purchases  by  householders  in  the  North 
Central  region.  Householders  averaged  buying  about  6 lemons  per  purchase  dur- 
ing October-December  1955.  Regionally,  the  average  size  of  purchase  ranged 
from  a high  of  about  8 lemons  in  the  South  to  a low  of  5 lemons  in  the 
Northeast  (table  2k) . 
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Among  the  3 major  types  of  retail  food  stores,  only  regional  chain  stores 
accoixnted  for  a larger  volume  of  householders ' piorchases  of  lemons  than  in 
October-December  195^*  Independent  food  stores,  however,  continued  to  be  the 
most  in5)ortant  outlets  for  this  fruit.  Prices  paid  by  householders  for  fresh 
lemons  were  unchanged  from  a year  earlier  (table  25). 

Householders  bought  about  21  percent  less  fresh  tangerines  during 
October-December  1955  than  a year  earlier.  Prices  paid  averaged  about  6.5  cents 
a dozen  higher  than  during  October-December  195^  (table  26) . 
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U.  S.  .DEPARTMENT  OF  AGRICULTURE  NEG.  300  1 - 56  ( 2)  AGRICULTURAL  MARKETING  SERVICE 


Figure  1 


Table  1. — Frozen  concentrated  orange  Juice:  Consumer  purchases,  average  price  paid,  average  size  of  purchase,  and  purchases  per  1,000  capita. 

United  States  and  regions,  by  quarters,  October-December  195^  bo  date 


Consumer  purchases 

Average  price  per  6-ounce  can 

Period 

United 

States 

North- 

east 

■ North  ■ 
j Central  ‘ 

South 

‘Mountain- j 
‘Southwest ' 

Pacific 

United 

States 

North- 

east 

North  ’ 
Central  ‘ 

South 

'Mountain- ’ 
'Southwest' 

Pacific 

1,000 

^llons 

1,000 

gallons 

1, 000 
gallons 

1, 000 
gallons 

1, 000 
gallons 

1,000 

gallons 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

1954-55 

October-December 
January -March 
April -June 
July- Septembe r 

15,S7l^ 

17,115 
16, 328 
16,1*8L 

7,^3 

7,1*01 

7,21*1 

6,957 

3,857 

l*,66o 

1*,168 

1*,1*26 

1,991 

2,194 

2,048 
2, 202 

1,238 
1, 222 
1,278 
1,294 

1,405 

1,638 

1,593 

1,605 

15.9 

14.5 

15.3 

16.2 

15.4 

14.2 

15.0 

16.4 

16.4 

14.4 
i5.6 
16.3 

15.5 

14.0 

14.8 

15.5 

16.7 

15.6 

15.7 

16.7 

16.0 
15.2 
15.7 

16.1 

Total 

65,901 

29,082 

17,111 

8,435 

5,032 

6,241 

1955-56 

October-December 

January-March 

April-June 

July-Septeraber 

15,822 

6,551 

4,359 

2, 043 

1,104 

1,766 

16.6 

16.7 

16.8 

16.2 

17.2 

16.4 

Total 

Average  size 

of  purchase 

Purchases  per 

1,000  capita 

Ounces 

Ounces 

Ounces 

Ounces 

Ounces 

Ounces 

Gallons 

Gallons 

Gallons 

Gallons 

Gallons 

Gal  Inns 

1954-55 

October-December 
January-March 
April-June 
July- Septembe  r 

19.1 
20.3 
19. L 
18.9 

19.3 

20.3 
19.7 
18.6 

18.0 

20.5 

18.8 

18.9 

20.2 

21.2 

20.5 

19.5 

19.1 

19.5 

19.6 
18. 5 

19.1 

19.6 

18.9 

19.3 

99.7 

106.7 
101.1 
102.9 

171.0 

170.1 
164.3 
160.0 

84.0 
102.1 

90.0 
96.8 

52.3 

56.2 

52.7 

56.9 

74.0 

74.8 

77.9 
78.6 

89,1 

103.0 

100.0 
101.4 

1955-56 

October-December 
j anuary-March 
April-June 
Jxily-September 

19.2 

18.8 

19.2 

19.9 

17.7 

20.2 

98.2 

148.1 

94.7 

52.7 

67.5 

111.4 

National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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WHERE  CONSUMERS  BUY  FROZEN 
CONCENTRATED  ORANGE  JUICE 

MIL.  GALS. 

0 7 14  21  28 


INDE- 

PENDENTS 


NATIONAL 

CHAINS 


REGIONAL 

CHAINS 


OTHER 

OUTLETS 


PURCHASES  BY  HOUSEHOLD  CONSUMERS 

SOURCE:  NATIONAL  CONSUMER  PANEL  OF  MARKET  RESEARCH  CORPORATION  OF  AMERICA 
U.  S.  DEPARTMENT  OF  AGRICULTURE  N E G.  3002-56  ( 2)  AGRICULTURAL  MARKETING  SERVICE 

Figure  2 


1 ' 

1 1 

1 



1 

1 

Jan. -Mar.  Apr.-June 

Oct. -Dec.  I 1 July-Sept. 

inCji  rr- 

' ^ 0 A”  OO  ^ I*  • ' • ’ • 1 • I • 1 1 *.  • 1 • * ' • * • ’ • 1 ‘ • " • " • ■ - t • * ’ ' . ' 

1955  56 

Table  2. — Frozen  concentrated  orange  Juice:  Consumer  purchases,  average  price  paid,  and  average  size  of  purchase.  United  States  by  type 

of  retail  outlet,  by  quarters,  October-December  195^  “to  date 


Cons\xmer  purchases 


Average  price  per  6-ounce  can 


Avera^  size  of  purchase 


Period 

Indepen- 

dent 

groceries 

National 

chains 

Regional 

p-hftlnH 

All 

retail 

outlets 

i/ 

Indepen- 

dent 

groceries 

National 

chains 

Regional* 
chains  • 

All 

retail 

outlets 

1/ 

Indepen- 

dent 

groceries 

National 

chains 

Regional • 
chains  * 

All 

retail 

outlets 

1/ 

1,000 

gallons 

1,000 

gallons 

1,000 

gallons 

1,000 

gallons 

Cents 

Cents 

Cents 

Cents 

Ounces 

Ounces 

Ounces 

Ounces 

195*^-55 

October-December 

January-March 

Aprll-June 

July-September 

4,107 

4,231 

4,202 

4,513 

5,517 

6,533 

5,777 

5,307 

5,791 

5,891 

5,859 

6,177 

15,974 

17,115 

16, 328 
16,484 

17.7 

16.3 

16.8 

17.4 

1L.9 

13.3 

14.4 

15.7 

15.3 

14.2 

14.9 

15.8 

15.9 

14.5 

15.3 

16.2 

16.9 

17.5 

17.3 

17.1 

20.5 

22.8 
21.0 

19.8 

19-5 

20.2 

19-5 

19.4 

19.1 

20.3 

19.4 
18.9 

Total 

17,053 

23, 134 

23,718 

65,901 

1955-56 

October-December 

4, 262 

5,251 

5,907 

15,822 

17.7 

15.9 

16.4 

16.6 

17.8 

20.2 

19.1 

19.2 

January-March 
April -June 
J uly-Septembe  r 


Total 


^ Includes  other  outlets  selling  food,  such  as  delicatessen  and  department  stores,  roadside  markets  and  fruit  stands 
Rational  Consumer  Panel  of  Market  Research  Coiporatlon  of  America. 
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Table  3. •'Frozen  concentrate  for  lemonade:  Consumer  purchases,  average  price  paid,  average  size  of  p\irchase,  and  purchases  per  1,000  capita.  United  States 

and  regions,  by  quarters,  October-December  195^  to  date 


Consumer  purchases 

Average  price  per  6-ounce 

can 

Period 

United 

States 

] North- 
] east 

; North 
’ Central 

South 

Mountaln- 

Southwest 

Peuilfic 

United 

States 

; North- 
’ east 

) North 
' Central 

: South 

]Mountain- 
) Southwest 

Pacific 

1,000 

1,000 

1,000 

1,000 

1,000 

1,000 

gallons 

gallons 

gallons 

gallons 

gallons 

gallons 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

195U-55 

October-December 

568 

131 

142 

47 

83 

165 

15.7 

16.6 

n6.4 

16.4 

17.2 

14.0 

January-March 

U93 

132 

116 

25^ 

83 

130 

15.9 

16.4 

16.4 

1^3 

16.7 

14.8 

Aprll-June 

3,038 

1,142 

993 

266 

343 

14.2 

14.7 

i4.o 

14.9 

13.2 

July-September 

5.783 

2,203 

1,904 

427 

446 

803 

13.6 

14.2 

13.8 

13.8 

14.3 

12.1 

Total 

9,882 

3,608 

3,155- 

866 

87B 

i,44i 

1955-56 

October-December 

January-March 

Aprll-June 

July-September 

593 

142 

142 

88 

100 

121 

14.1 

14.7 

14.6 

14.8 

14.0 

13.3 

Total 

Average  size 

of  purchase 

Purchases  per  1,000  capita 

Ounces 

Ounces 

Ounces 

Ounces 

Ounces 

Ounces 

Gallons 

Gallons 

Gallons 

Gallons 

Gallons 

Gallons 

1954-55 

16,1 

October-December 

14.8 

12.5 

14.3 

15.2 

15.2 

3.5 

3.0 

3.1 

1.2 

5.0 

10.5 

January-March 

14.1 

12.7 

14.6 

15^9 

14.3 

15.1 

3.1 

3.0 

2.5 

1/ 

5.1 

8.2 

Aprll-June 

16.9 

16.3 

17.8 

15.6 

17.9 

18.8 

25.9 

21.5 

7.6 

16.2 

21.5 

July-September 

18.5 

17.5 

19.6 

18.2 

17.0 

19.3 

36.1 

50.7 

41.7 

11.0 

27.1 

50.8 

1955-56 

16.3 

16.6 

October-December 

January-March 

Aprll-June 

July-September 

15.5  ■ 

13.3 

17.4 

14.6 

3.7 

3.2 

3.1 

2.3 

6.1 

7.6 

'y  Too  few  purchases  reported  for  analysis. 


National  Consumer  Panel  of  Market  Research  Coiporation  of  America. 


Table  U. — Frozen  concentrate  for  lemonade:  Consumer  purchases,  average  price  paid,  and  average  size  of  purchase.  United  States  by  type  of  retail  outlet, 

by  quarters,  October-December  195^  to  date 


Consumer  purchases 

Average  price  per  6-ounce 

can 

Average  size 

of  purchase 

Period 

Indepen- 

dent 

groceries 

National 

chains 

Regional 

chains 

All 

retail 

outlets 

1/ 

Indepen- 

dent 

groceries 

National 

chains 

Regional 

chains 

All 

retail 

outlets 

1/ 

Indepen-  [ 
dent  1 

groceries ’ 

National 

chains 

Regional  : 
chains  : 

All 

retail 

outlets 

1/ 

1,000 

^llons 

1,000 

gallons 

1,000 

gallons 

1,000 

gallons 

Cents 

Cents 

Cents 

Cents 

Ounces 

Ounces 

Ounces 

Ounces 

195^-55 

October-December 

January-March 

Aprll-June 

July-September 

170 

150 

763 

1,433 

194 

177 

1,015 

2,027 

170 

Ikl 

1,172 

2,i6e 

568 

493 

3,038 

5.783 

16.9 

17.5 

15.5 
15.1 

15.1 

15.2 
13.5 

12.8 

14.9 

15.0 
13.7 

13.1 

15.7 

15.9 

14.2 

13.6 

12.7 

13.9 

15.5 

16.3 

15.5 

14.2 

17.2 
19.8 

15.7 

13.2 

17.2 

18.7 

14.8 
14.1 

16.9 
18.5 

Total 

2,516 

3,413 

17651 

978S2 

1955-56 

October-December 
January-March 
Aprll-June 
July-Septembe  r 
Total 

131 

2U 

210 

593 

15.2 

13.8 

13.3 

14.1 

14.4 

16.1 

15.0 

15.5 

y Includes  other  outlets  seUJjig  food,  such  as  delicatessen  and  department  stores,  roadside  mazicets  and  fruit  stands 
National  Consumer  Panel  of  Market  Research  Cozporatlon  of  America. 
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Table  5. — Canned  "single -strength"  orangeade:  Consumer  pin-chases,  average  price  paid,  average  size  of  purchase  and  purchases  per 

1,000  capita.  United  States  by  regions  and  type  of  retail  outlet,  by  quarters,  October -December  1954  to  date 


Consumer  purchases 

Period 

United 

States 

Region 

Retail  outlet  1/ 

North-  ] 

east 

North 

Central 

South 

Mountain- 

Southwest 

: Pacific 

Indepen-  : 
dent  : 

groceries : 

National 

chains 

1 Regional 
chains 

1,000 
cases  2/ 

x,o0o 

cases  2 

1,000 
cases  2/ 

1,000 
cases  2/ 

1,000 
cases  2/ 

1,000 
cas®B  2/ 

1,000 
cases  2/ 

1,000 
cases  2/ 

cases  2/ 

l95it-55 

October-Deceraber 
January-March 
April -June 
July-Gepteraber 

1,070 

1,066 

1,356 

1,58U 

274 

220 

211 

234 

248 

303 

521 

611 

285 

219 

270 

332 

169 

191 

210 

190 

93 

133 

144 

217 

277 

307 

448 

475 

395 

369 

421 

552 

384 

350 

457 

503 

1955-56 

October -December 
January-fferch 
April- June 
July -September 

1,071 

150 

343 

298 

159 

121 

335 

330 

372 

.Average  price  per  46-ounce  can 

Cents 

Cents 

Cents 

cents 

cents 

cents 

Cents 

cents 

cents 

1954-55 

October -December 
January -I^rch 
April-June 
July-September 

28.2 

28.1 

27.3 

26.4 

28.7 

23.4 
28.1 

27.4 

29.0 

29.1 

27.3 

26.4 

27.9 

28.3 

27.5 

27^3 

28.3 

27.4 

27.3 

26.2 

26.8 

27.4 

26.5 
25.3 

29.4 

29.0 

27.9 

27.3 

27.2 

27.3 

26.3 
25.6 

28.1 

28.1 
27.4 

26.2 

1955-56 

October-December 

January-1'fe.rch 

April-June 

July-September 

27.7 

27.6 

28.3 

27.8 

26.8 

27.3 

28.2 

26.9 

27.8 

Average  size  of  purchase 

uunces 

uunces 

uunces 

uunces 

uunces 

uunces 

uunces 

uunces 

ounces 

195‘t-55 

October-December 
January-March 
April-June 
July -S eptembe r 

61.9 

61.5 

66.1 

69.3 

64.9 

62.8 
62.6 

62.9 

58.1 

56.4 
71.6 

75.4 

58.2 
56.7 

57.3 
57.3 

62.0 

64.2 

67.6 

65.5 

73-2 

72.8 

68.2 

86.0 

61.1 

64.0 

67.6 

73-6 

69.0 

65.6 

67.8 

73.4 

56.7 
56.4 
64.2 

62.7 

1955-56 

October-December 
January  4-ferch 
April-June 
July -September 

63.2 

58.7 

67.3 

60.4 

62.9 

64.5 

66.5 

61.3 

61.9 

Pui’chases 

per  1,000  capita 

United 

States 

: Northeast  : 

North 

Central 

: South  : 

Mountain- 

Southwest 

Pacific 

Cases  2/ 

Ca.ses 

Cases  2/ 

Gases  2/ 

Cases  2/ 

Cases  2/ 

1954-55 

October-Deceraber 

January-March 

April-June 

July-September 

6.7 

6.6 

8.4 

9-9 

6.3 
5.1 
4.8 

5.4 

5.4 

6.6 

11.3 

7.5 

5.6 
6.9 

8.6 

10.1 

11.7 

12.8 

11.5 

5.9 

8.4 

9.0 

13.7 

1955-56 

October-December 

January-l^rch 

April-June 

July-September 

6,6 

3.‘^ 

7.5 

7.7 

9.7 

7.6 

Purchases  in  these  outlets  do  not  equal  the  United  States  total  because  purchases* in  such  outlets  as  delicatessen  and  department 
stores,  roadside  markets  and  fruit  stands  are  not  shovm. 

2/  Equivalent  cases  of  24  No.  2 cans--432  ounces  per  case. 
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CANNED  ORANGE  JUICE 
PURCHASES  BY  REGIONS 


MU.  CASES* 

0 2 4 6 8 


^EQUIVALENT  CASES  OF  24  NO.  2 CANS  PURCHASED  BY  HOUSEHOLD  CONSUMERS 
SOURCE:  NATIONAL  CONSUMER  PANEL  OF  MARKET  RESEARCH  CORPORATION  OF  AMERICA 


iU.  S.  DEPARTMENT  OF  AGRICULTURE  NEG.  3003-  56  (2)  AGRICULTURAL  MARKETING  SERVICE 


Figure  3 

Table  6. — Canned  single -strength  orange  juice:  Consimer  purchases,  average  price  paid,  average  size  of  purchase,  and  purchases  per  1,000  capita, 

United  States  and  regions,  by  quarters,  October-December  195^  to  date 


Consumer  purchases 

Average  price  per  46-ounce  can 

Period 

United 

North- 

North 

South 

Mountain- * 

Pacific  : 

United  • 

North-  ■ 

North 

South 

'Moxmtain-  * 

Pacific 

States  ) 

east 

Central 

Southwest ■ 

States  1 

east  * 

Central  | 

'Southwest' 

1,000 

1,000 

1,000 

1,000 

1,000 

1,000 

cases  1/ 

cases  1/ 

cases  1/ 

cases  1/ 

cases  1/ 

cases  1/ 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

195>t-55 

October-December 

3,381 

748 

1,053 

993 

254 

333 

32.5 

31.6 

31.7 

30.6 

36.6 

37.3 

J anuary -March 

4,210 

941 

1,219 

1,285 

393 

372 

30.3 

29.1 

29.7 

29.2 

33.3 

33.4 

Aprll-June 

3,924 

948 

1,063 

1,093 

389 

431 

30.5 

28.9 

30.2 

29.8 

32.7 

32.9 

July-Septembe  r 

3,910 

1,U4 

977 

1.136 

347 

336 

31.4 

30.1 

31.2 

30.6 

33.2 

35.5 

Total 

15,425 

3,751 

4, 312 

4, 507 

1,383 

1,472 

1955-56 

284 

343 

32.6 

October-December 
January -March 
Aprll-June 
July-Septembe  r 

3,351 

840 

892 

992 

32.7 

31.8 

31.2 

34.9 

35.7 

Total 

Average  size 

of  purchase 

Purchases  per  1,000  capita 

Ounces 

Ounces 

Ounces 

Ounces 

Ounces 

Ounces 

Cases  1/ 

Cases  1/ 

Cases  1/ 

Cases 

1/  Cases  1/ 

Cases  1/ 

1954-55 

October-December 

56.0 

56.7 

62.4 

54.3 

51.8 

51.1 

21,1 

17.1 

23.0 

26.1 

15.2 

21.1 

January-March 

59.4 

59-9 

65.6 

58.4 

55.2 

54.1 

26.3 

21.6 

26.7 

33.0 

24.0 

23.4 

April -June 

58.8 

58.9 

62.1 

56.7 

58.3 

58.2 

24.3 

21.5 

23.0 

28.1 

23.7 

27.1 

July-September 

57.2 

62.3 

57.5 

57.0 

54.8 

50.4 

24.4 

25.6 

21.4 

29.3 

21.1 

21.2 

1955-56 

56.0 

53.4 

20.8 

19.4 

25.6 

21.6 

October-December 
Janviary -March 
Aprll-June 
July- Septembe  r 

55.3 

56.8 

54.9 

53.9 

19,0 

17.4 

^ Equivalent  cases  of  24^  No.  2 cans — 432  ounces  per  case. 
National  Consumer  Panel  of  Market  Resesirch  Corporation  of  America. 
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WHERE  CONSUMERS  BUY 
CANNED  ORANGE  JUICE 
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*EQUIVALENT  CASES  OF  24  NO.  2 CANS  PURCHASED  BY  HOUSEHOLD  CONSUMERS 

SOURCE;  NATIONAL  CONSUMER  PANEL  OF  MARKET  RESEARCH  CORPORATION  OF  AMERICA 

U.  S.  DEPARTMENT  OF  AGRICULTURE  NEG.  3004-  56  ( 2)  AGRICULTURAL  MARKETING  SERVICE 

Figure  4 
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Table  7* — Canned  single -strength  orange  Juice:  Consumer  pxirchasee,  average  price  paid,  and  average  size  of  purchase,  United  States  by 

type  of  retail  outlet,  by  cjuarters,  October-December  195^  to  date 


Consumer  purchases 

Average  price  per  46-ounce 

can 

Average  size 

of  purchase 

Period 

Indepen- 

dent 

groceries 

National 

chains 

Regional 

chains 

All 

retail 

outlets 

y 

Indepen- 

dent 

groceries 

National 

chains 

Regional [ 
chains  * 

All 

retail 

outlets 

1/ 

Indepen- 

dent 

groceries 

National 

chains 

Regional] 
chains  • 

All 

retail 

outlets 

1/ 

1,000 
cases  2/ 

1,000 
cases  2/ 

1,000 
cases  2/ 

1,000 

cases  2/ 

Cents 

Cents 

Cents 

Cents 

Ounces 

Ounces 

Ounces 

Ounces 

1954-55 

October-December 

1,577 

735 

971 

3,381 

31.1 

29.8 

31. 

32.5 

53.1 

61.1 

57.8 

56.0 

January -March 

1,913 

870 

1,255 

1,210 

32.1 

27.0 

28.8 

30.3 

57.5 

62.1 

61.9 

59.1 

Aprll-June 

1,691 

998 

1, 090 

3,921 

32.6 

27.5 

29.3 

30.5 

55.3 

61.1 

59. 

58.8 

J uly - Septembe r 

1,656 

1,086 

1,030 

3,910 

33.1 

29.0 

30.5 

31.1 

51.7 

60.0 

58.9 

57.2 

Total 

6,867 

3,689 

1,3146 

15,125 

1955-56 

51.9 

56.1 

Octobe  r-Decembe  r 

1,523 

812 

891 

3,351 

33.9 

30.8 

31.8 

32.7 

55.6 

55.3 

January-March 

Aprll-June 

July-September 

Total 


^ Includes  other  outlets  selling  food,  such  as  delicatessen  and  department  stores,  roadside  markets  and  fruit  stands. 
^ Equivalent  cases  of  24  No.  2 cans — 432  ounces  per  case. 


NationaJL  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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CONSUMER  PURCHASES  OF 
CANNED  CITRUS  JUICES 


ORANGE 


GRAPEFRUIT 


ORANGE- 

GRAPEFRUIT 

BLEND 


MIL.  CASES* 

0 6 12  18  24 


’^EQUIVALENT  CASES  OF  24  NO.  2 CANS  PURCHASED  BY  HOUSEHOLD  CONSUMERS 
SOURCE:  NATIONAL  CONSUMER  PANEL  OF  MARKET  RESEARCH  CORPORATION  OF  AMERICA 


U.  S.  DEPARTMENT  OF  AGRICULTURE 


NEG.  3005-  56  ( 2)  AGRICULTURAL  MARKETING  SERVICE 


Figure  5 


Table  8. — Canned  citrus  juices:  Consumer  purchases  by  quarters,  October-December  195^  to  date 


Period 

Orange 

Grapefruit 

Orange -grapefruit 
blend 

1955-56 

1954-55 

1955-56 

1954-55 

1955-56 

1954-55 

1,000 

1,000 

1,000 

1, 000 

1,000 

1,000 

cases  1/ 

cases  1/ 

cases  1/ 

cases  1/ 

cases  1/ 

cases  1/ 

October-Decembe  r 

3,351 

3,381 

3,059 

3,060 

800 

824 

Janixary -March 

4,210 

3,097 

971 

April-Jime 

3,924 

3,436 

984 

July-September 

3,910 

3,495 

1,099 

Total 

15,425 

13,088 

3,878 

1/  Equivalent  cases  of  2k  No.  2 cans — 432  ounces  per  case. 
National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table  9«“-  Canned  single-stren^h  grapefruit  juice:  Consumer  purchases  average  price  paid,  average  size  of  purchase^  and  purchaaes  per  1^000 

capita^  United  States  and  regions ^ by.  quarters^  October ^December  195^  to  date 


Consumer  purchases 

Average  price  per  46-ounce 

period 

United 

States 

North- 

east 

North 

Centrail 

South 

‘Mountain-] 

'Southwest* 

Pacific  : 

United 

States 

] North- 
] east 

] North 
* Central 

: South 

.‘Mountain-; 

;Southwest; 

1,000 
cases  1/ 

1,000 
cases  1/ 

1,000 
cases  1/ 

1,000 

cases 

1,000 

1/  cases  1/ 

1,000 
cases  1/ 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

1954-55 

October-December 
Jemuary-March 
April -June 
July -September 

3,060 

3,097 

3,436 

3,495 

790 

863 

959 

1,012 

791 

764 

916 

882 

656 

620 

697 

763 

356 

367 

421 

397 

467 

483 

443 

441 

24.2 

25.0 

24.7 

24.2 

23-5 

24.7 

23.4 

23.4 

23.2 

24.9 

24.0 

23.5 

23.5 

24.3 

23.3 
23.2 

25.6 

25.4 

26.4 
25.9 

25.9 

25.9 

26.9 
25.7 

Total 

13,088 

3,624 

3,353 

2,736 

1,541 

1,834 

1955-56 

October-December 
January -March 
April-June 
July-September 

3,059 

795 

801 

64l 

369 

453 

25.3 

24.6 

25.4 

24.2 

26.1 

26.3 

Total 

Average  size 

of  purchase 

Purchases  per  1,000  capita 

Ounces 

Ounces 

Ounces 

Ounces 

Ounces 

Ounces 

Cases  Cases  1/  Cases  ^ 

Cases 

Cases  ^ 

Cases  ^ 

1954-55 

October-December 
Januar  y -Ma  r c h 
April -Jxme 
July-September 

62.4 
62.6 

66.5 
66.8 

62.8 
60.3 
64.1 

66.9 

68.0 
66,5 
73«l 

72.0 

60.3 

64.6 

67.1 

66.9 

58.4 

59.6 
65.9 

63.6 

62.1 

62.1 

62.1 

63.6 

19.1 

19.3 

21.3 
21.8 

18.0 

19.8 

21.8 
23-3 

17.2 

16.7 

19.8 

19.3 

17.3 

15.9 

18.0 

19.7 

21.3 

22.5 

25.6 
24.  J 

29.6 

30.4 

27.8 

27.9 

1955-56 

October -December 
Januar  y -Mar  c h 
April-June 
July-September 

63.7 

63.8 

66.1 

62.4 

62.2 

63.5 

19.0 

18.0 

17.4 

16.5 

22.5 

28.6 

1/  Equivalent  cases  of  2^+-  No.  2 cans — k'^2  ounces  per  case. 


National  Consumer  Panel  of  ttorket  Research  Corporation  of  America. 


Table  10. — Canned  single -strength  grapefruit  juice:  Consumer  purchases,  average  price  paid,  and  average  size  of  purchase.  United  States  by 

type  of  retail  outlet,  by  quarters,  October -December  195^  to  date 


Consumer  purchases 

Average  price  per  46-ounce 

can 

'Average  size 

of  purchase 

Period 

Indepen- 

dent 

groceries 

National : 
chains  ; 

Regional : 
chains  : 

All 

retail 

outlets 

1/ 

Indepen- 

dent 

groceries 

National 

chains 

Regional : 
chains  : 

All 

retail 

outlets 

1/ 

Indepen-  ' 
dent  • 

groceries • 

National: 
chains  : 

Regional: 
chains  : 

All 

retail 

outlets 

1/ 

1,000 
cases.  2/ 

1,000 
cases  2/ 

1,000 
cases  2/ 

1,000 
cases  2/ 

Cents 

Cents 

Cents 

Cents 

Ounces 

Ounces 

Ouncfts 

Ounces 

1954-55 

October-December 

January-March 

April-June 

July-September 

1,046 

1,110 

1,223 

1,135 

1,042 

1,021 

1,284 

1,376 

932 

904 

880 

947 

3,060 

3,097 

3,436 

3,495 

26.6 

27.2 

27.3 

26.6 

21.8 

22.9 

22.4 

22.2 

23.7 

24.3 

23.9 

23.8 

24.2 

25.0 

24.7 

24.2 

56.4 

57.4 
61.1 

60.5 

69.1 
67.6 

71.9 

76.2 

65.3 

64.2 

68.2 
65.1 

62.4 
62.6 

66.5 
66.8 

Total 

4,514 

4,723 

3,663 

13,088 

1955-56 

Oc  tobe  r -De  c embe r 
January-March 
April-June 
July-September 

1,047 

1,133 

844 

3,059 

27.3 

23.8 

24.6 

25.3 

57.9 

69.5 

65.1 

63.7 

Total 

1/  Includes  other  outlets  selling  food,  such  as  delicatessen  and  department  stores,  roadside  markets  and  fruit  stands. 
2/  Equivalent  cases  of  2U  No.  2 cans — 432  oionces  i)er  case. 


National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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Table  11. — Canned  single -strength  orange -grapefruit  blended  Juice:  Consumer  purchases,  average  price  paid,  average  size  of  purchase,  and 

purchases  per  1,000  capita,  Ifaited  States  and  regions,  by  quarters,  October-December  195^  to  date 


Consumer  purchases 

Average  price  per  46-oimce  can 

Period 

United  ’ 

North- 

North 

South 

Mountain- * 

Pacific  : 

United 

North- 

North 

South 

'Mountain-  * 

Pacific 

States  ) 

east 

Central  [ 

Southwest] 

States  ] 

east  ] 

Central  ] 

[Southwest] 

1,000 

1,000 

1,000 

1,000 

1,000 

1,000 

cases  1/ 

cases  1/ 

cases  1/ 

cases  1/ 

cases  1/ 

cases  1/ 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

1954-55 

2/ 

2/ 

October-December 

824 

371 

234 

84 

96 

29.7 

27.5 

30.1 

27.5 

34.1 

January-March 

971 

423 

272 

no 

53 

113 

27.8 

25.9 

28.4 

26.6 

31-3 

30.4 

April-June 

984 

372 

321 

l4l 

57 

93 

28.0 

26.1 

28.0 

26.1 

32.3 

31.8 

July-September 

1,099 

506 

307 

168 

38 

80 

28.6 

27.7 

28.4 

26.8 

32.2 

32.8 

Total 

3,878 

1,672 

1, 134 

503 

187 

382 

1955-56 

54 

October-December 

800 

322 

256 

87 

81 

30.4 

29.1 

30.6 

27.4 

33-7 

33.1 

January-March 
April-June 
July-Septerabe  r 

Total 

Average  size 

of  purchase 

Purchases  per 

1,000  capita 

Ounces 

Ounces 

Ounces 

Ounces 

Ounces 

Ounces 

Cases  1/ 

Cases  1/ 

Cases  1/ 

Cases 

1/  Cases  1/ 

Cases  1/ 

1954-55 

2/ 

2/ 

Octobe  r-Decembe  r 

52.1 

56.8 

49.9 

55.2 

45.5 

5.1 

8.5 

5.1 

2.2 

6.1 

January-March 

59.5 

59-3 

61.3 

69.8 

61.4 

50.2 

6.1 

9.7 

6.0 

2.8 

3.2 

7.1 

April-June 

59.2 

57.3 

67.3 

64-7 

56.2 

48.5 

6.1 

8.4 

6.9 

3.6 

3-5 

5.8 

July-September 

56.7 

56.2 

59-1 

66.8 

46.7 

48.0 

6.9 

11.6 

6.7 

4.3 

2.3 

5.1 

1955-56 

56.7 

46.9 

4.9 

October-December 

January-March 

April-June 

July-September 

51.9 

51.9 

52.4 

50.8 

7.3 

5.6 

2.2 

3.3 

5.1 

Equivalent  cases  of  2k  No.  2 cans — k^2  ounces  per  case. 
£/  Too  few  purchases  reported  for  analysis. 


National  Consumer  Panel  of  Market  Research  Coiporation  of  America. 


Table  12. — Canned  single-strength  orange-grapefruit  blended  Juice:  Consumer  purchases,  average  price  paid,  and  average  size  of  purchase, 

United  States  by  type  of  retail  outlet,  by  quarters,  October-December  195^  to  date 


Consumer  purchases 

Average  price  per  46-ounce 

can 

Average  size 

of  purchase 

Period 

Indepen- 

dent 

groceries 

National 

chains 

Regional  : 
chains  : 

All 

retail 

outlets 

1/ 

Indepen- 

dent 

groceries 

National, 

chains 

: Regional  : 
: chains  : 

Ail 

retail 

outlets 

1/ 

Indepen- 

dent 

groceries 

National 

chains 

Regional  : 
chains  : 

All 

retail 

outlets 

1/ 

1,000 
cases  2/ 

1,000 
cases  2/ 

1,  000 

cases  2/ 

1,000 
cases  2/ 

Cents 

Cents 

Cents 

Cents 

Ounces 

Ounces 

Ounces 

Ounces 

1954-55 

October-December 

January-March 

April-June 

July-September 

252 

289 

264 

299 

235 

316 

378 

4u 

332 

349 

323 

373 

824 

971 

984 

1,099 

32.7 

31.6 

31.9 

31.9 

26.4 

24.7 

24.7 

26.2 

28.9 
26.5 
27.2 

27.9 

29.7 

27.8 
28.0 
28.6 

48.4 

56.0 

54.0 

51.4 

55.8 
60.2 
62.6 

58.8 

54.3 

61.2 
59.8 

60.2 

52.1 
59.5 

59.2 

56.7 

Total 

1,104 

1,340 

1,377 

3,878 

1955-56 

October-December 
J anuary-March 
April-June 
July-September 

268 

231 

291 

800 

32.8 

28.5 

29.1 

30.4 

51.1 

53.6 

51.7 

51.9 

Total 


^ Includes  other  outlets  selling  food,  such  as  delicatessen  and  department  stores,  roadside  markets  and  fruit  stands. 
2/  Equivalent  cases  of  24  No.  2 cans — 432  ounces  per  case. 

National  Consumer  Panel  of  Market  Research  Coiporation  of  America. 
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Table  I3. --Canned  single-strength  juices;  Consumer  purchases,  average  price  paid,  average  size  of  purchase,  and  purchases  per  1,000  capita, 
United  States  by  regions  and  type  of  retail  outlets,  October-December  1955 


Item 

Consumer  purchases 

Region 

Retail  outlet 

1/ 

States  [ 

Northeast 

* North 
] Central 

„ Mountain- 

South  : « * 

Southwest 

; Pacific 

Indepen-  : 
dent  : 

groceries  : 

National 

chains 

] Regional 
chains 

1,000 

1,000 

1, 000 

1,000 

1,000 

1,000 

1,000 

1,000 

1, 000 

cases  2/ 

cases  2/ 

cases  2/ 

cases  2/ 

cases  2/ 

cases  2/ 

cases  2/ 

cases  2/ 

cases  2/ 

Orange 

3,351 

840 

892 

992 

284 

343 

1,523 

812 

894 

Grapefruit 

3,059 

795 

801 

641 

369 

453 

1,047 

1,133 

844 

Orange -grapefruit  blend 

800 

322 

256 

87 

54 

81 

268 

231 

291 

Lemon 

ll4 

38 

42 

3/ 

3/ 

15 

30 

33 

47 

Grape 

600 

181 

152 

108 

89 

70 

184 

202 

191 

Pineapple 

4, 316 

1,757 

812 

678 

484 

585 

1,315 

1, 346 

1, 6o4 

Prune 

1,869 

932 

394 

262 

160 

121 

606 

556 

669 

Tomato 

5,545 

2,006 

1,405 

790 

535 

809 

1,756 

1, 596 

2,079 

Total  ^ 

22, U20 

8,166 

5,440 

3,780 

2,235 

2,799 

7,473 

6,656 

7,852 

Average  price  per 

can  ^ 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Orange 

32.7 

31.8 

32.6 

31.2 

34.9 

35.7 

33-9 

30.8 

31.8 

Grapefruit 

25.3 

24.6 

25.4 

24.2 

26.1 

26.3 

27.3 

23.8 

24.6 

Orange-grapefruit  blend 

30.4 

29.1 

30.6 

27.4 

33.7 

33-1 

32.8 

28.5 

29.1 

Lemon 

12.4 

12.8 

13.0 

U 

3/ 

11.6 

12.8 

12.0 

11.9 

Grape 

34.7 

33.9 

34.9 

34.2 

35.8 

35.2 

38.3 

31.3 

34.3 

Pineapple 

27.2 

26.9 

29.5 

28.7 

28.6 

23.8 

28.9 

26.2 

26.4 

Prune 

32.4 

30.8 

34.2 

33.1 

34.8 

31.9 

33-5 

31-5 

31.9 

Tomato 

26.6 

27.9 

27.2 

27.9 

28.2 

23.0 

27.9 

26.0 

25.9 

Average 

size  of  purchase 

Ounces 

Ounces 

Ounces 

Ounces 

Ounces 

Ounces 

Ounces 

Ounces 

Ounces 

Orange 

55.3 

56.8 

54.9 

56.0 

53.9 

53.4 

54.9 

56.4 

55.6 

Grapefruit 

63.7 

63.8 

66.1 

62.4 

62.2 

63.5 

57.9 

69.5 

65.1 

Orange -grapefruit  blend 

51.9 

51.9 

52.4 

56.7 

46.9 

50.8 

51.1 

53.6 

51.7 

Lemon 

14.8 

16.1 

17.2 

l! 

3/ 

11.9 

13.6 

14.9 

15.6 

Grape 

28.4 

25.3 

26.4 

26.3 

32.6 

35.5 

28.7 

29.5 

25.8 

Pineapple 

57.2 

56.0 

53-8 

52.0 

56.7 

69.2 

55.0 

60.9 

57.1 

Prune 

38.1 

39-0 

37.0 

36.0 

40.6 

37.7 

36.7 

37.8 

39.8 

Tomato 

56.5 

49.9 

61.7 

54.3 

52.2 

66.7 

54.2 

56.7 

58.1 

Purchases  per  1,000  capita 

United 

North 

Mountain- 

Pacific 

States 

Central 

Southwest 

Cases  ^ 

iJases  ^ 

Cases  ^ 

Cases  ^ 

Cases  ^ 

Cases  ^ 

Orange 

20.8 

19.0 

19.4 

25.6 

17.4 

21,6 

Grapefruit 

19.0 

18.0 

17.4 

16.5 

22.5 

28.6 

Orange -grapefruit  blend 

4.9 

7.3 

5.6 

2.2 

3.3 

5.1 

Lemon 

.7 

.9 

.9 

3/ 

3/ 

1.0 

Grape 

3.7 

4.1 

3.3 

2.8 

5.4 

4.4 

Pineapple 

26.8 

39.7 

17.6 

17-5 

29.6 

36.9 

Prune 

11.6 

21.1 

8.6 

6.8 

9.8 

7.6 

Tomato 

34.4 

45.3 

30.5 

20.4 

32.7 

51.0 

Purchases  in  these  outlets  do  not  equal  the  United  States  total  because  purchases  in  such  outlets  as  delicatessen  and  department  stores, 
roadside  markets  and  fruit  stands  are  not  shown. 

^ Equivalent  cases  of  214-  No.  2 cans — h^2  ounces  per  case. 

V Too  few  purchases  reported  for  analysis 

5/  Includes  purchases  of  other  miscellaneous  canned  single-strength  Juice. 

^ ii5-ounce  can,  except  lemon  juice,  5”l/2-ounce  can;  prune  juice,  32-ounce  bottle;  and  grape  juice,  24- ounce  bottle. 

National  Consiimer  Panel  of  Market  Research  Coiporatlon  of  America. 
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CONSUMER  PURCHASES  OF  ORANGES 

MIL.  BOXES 


0 10  20  30  40 


PURCHASES  BY  HOUSEHOLD  CONSUMERS 

SOURCE:  NATIONAL  CONSUMER  PANEL  OF  MARKET  RESEARCH  CORPORATION  OF  AMERICA 


U.  S.  DEPARTMENT  OF  AGRICULTURE  • NEG.  3006-  56  ( 2)  AGRICULTURAL  MARKETING  SERVICE 


Table  l4 -Oranges : 

Consumer  purchases. 

Figure  6 

by  quarters. 

October-December  195^  to  date 

, Period 

All  oranges  l/  ; 

Florida 

1 Callfomia- 
[ Arizona 

Unidentified 

195^^-55 

1,000  boxes 

1,000  boxes 

1,000  boxes 

1,000  boxes 

Oc tobe  r-De  cembe  r 

8,612 

3,660 

3,271 

1,321 

J anuary -March 

10, 931 

5,01^4 

3,935 

1,650 

April-June 

8, 215 

3,561 

3,430 

1,156 

July-September 

4,  512 

654 

3,282 

549 

Total 

1955-56 

32, 270 

12,919 

13, 918 

4,676 

October-December 
January -March 
April-June 
July- Septembe  r 

Total 

8, 020 

3,618 

2,953 

1,150 

1/  Includes  small  quantities  of  oranges  from  other  States  which  are  not  included  as  unidentified. 
National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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FLORIDA  AND  CALIFORNIA-ARIZONA 
ORANGE  PURCHASES  BY  REGIONS 


MIL.  BOXES 

4 80 


MIL.  BOXES 

4 8 


1954- 55  . 

1955- 56— 


I Jan. -Mar.  | July-Sept. 


* INCLUDES  MOUNTAIN-SOUTHWEST  AND  PACIFIC  REGIONS 
PURCHASES  BY  HOUSEHOLD  CONSUMERS 

SOURCE:  NATIONAL  CONSUMER  PANEL  OF  MARKET  RESEARCH  CORPORATION  OF  AMERICA 


U.  S.  DEPARTMENT  OF  AGRICULTURE 


NEG.  3007-56  (2)  AGRICULTURAL  MARKETING  SERVICE 


Figure  7 

Table  15, — Oranges;  Consumer  purchases,  United  States  and  regions,  by  quarters,  October -December  195^  to  date 


State  of  origin 

United 

States  ! 

Northeast  i 

North  Central  1 

South  ! 

Mountain-  : 

Southwest  : 

Pacific 

and  period 

1955-56 

195^^-55i 

1955-56' 

1954-55; 

1955-56' 

1954-55; 

1955-56; 

1954-55; 

1955-56; 

1954-55; 

1955-56; 

1954-55 

1,000 

boxes 

1,000 

boxes 

1, 000 

boxes 

1,000 

boxes 

1,000 

boxes 

1,000 

boxes 

1,000 

boxes 

1, 000 

boxes 

1,000 

boxes 

1,000 

boxes 

1, 000 
boxes 

1,  000 

boxes 

Florida 

October-December 
January -March 
April-June 
July-September 

3,618 

3,660 

5,oLL 

3,561 

654 

1,377 

1,386 

2,317 

1,897 

346 

702 

695 
1, 022 
628 

94 

1,425 

1,502 

1,514 

881 

187 

93 

63 

186 

138 

1/ 

21 

17 

1/ 

Total 

12, 919 

5,946 

2,439 

4,08L 

L12 

38 

California -Arizona 
October-December 
January-March 
April -June 
Jiily-Septembe  r 

2,953 

3,271 

3,935 

3,‘^30 

3,282 

994 

1,019 

891 

872 

1,321 

1,072 

1,219 

l,6o4 

1,419 

1,139 

153 

164 

128 

77 

175 

242 

306 

345 

324 

227 

492 

563 

967 

738 

420 

Total 

13,918 

4,103 

5,381 

55T“ 

1,202 

2,688 

All  oranges  ^ 
October-December 
January-March 
Aprll-June 
July-September 

8,020 

8,612 
10,931 
8, 215 

4,512 

2,669 

2,758 

3,711 

3,111 

1,854 

2, 1X9 

2,311 

3,144 

2,379 

1,389 

2,009 

2,168 
2,050 
1,  213 
477 

610 

679 

849 

585 

307 

613 

696 

1,177 

927 

485 

Total 

32,270 

11,434 

9, 223 

5,908 

2,420 

3,285 

^ Too  few  purchases  reported  for  analysis. 

^ Includes  Texas  oranges  and  oranges  not  identified  as  to  origin. 
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Table  l6. — Oranges:  Average  price  paid  by  consimfirB,  average  size  of  purchase,  and  purchases  per  1,000  capita.  United  States  and 

Regions,  by  quarters,  October-December  195^  to  date 


Average  price  per  dozen 

State  of  origin 
and  period 

United  States  : 

Northeast  : 

North  Central 

South  : 

Mountain-  ] 

Southwest  [ 

Peieific 

1955-56; 

195'^-55; 

1955-56; 

1954-55; 

1955-56 

1954-55 

1955-56; 

1954-55; 

1955-56; 

1954-55; 

1955-56; 

1954-55 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Florida 

October-December 

January-March 

April-June 

July-September 

33-6 

28.7 

33.3 

38.6 

45.2 

38.4 

33.5 

38.4 
41.9 

49.4 

34.6 

31.7 

36.1 

40.5 

45.4 

29.6 

24.7 

26.9 

31.4 

4o.o 

38.9 

33.9 
33.4 

42.9 
1/ 

48.3 

IJ 

53.9 

1/ 

Califomla-Arlzona 

October-December 

January-March 

Aprll-June 

July-September 

47.9 

47.6 

43.6 
46.3 

44.7 

52.5 

54.9 

56.1 

58.8 

48.5 

48.8 

48.6 

46.5 

47.8 

44.2 

38.4 

37.0 

37.4 

43.8 

44.3 

54.2 

49.3 

44.5 

47.8 

52.9 

41.6 

41.5 

35.3 

37.1 

36.2 

All  oranges  ^ 
October-December 
January-March 
April-June 
July-September 

39.7 

36.9 

38.1 

42.8 

44.6 

44.3 

41.6 

43.6 

47.7 

48.5 

42.8 

41.2 

42.2 

45.4 

44.5 

31.1 

26.9 

28.6 

33.4 

42.0 

42.7 

40.2 

38.6 

45.9 

50.5 

41.3 

40.8 

35.1 

37.9 

35.9 

Average  size 

of  purchase 

Ifiilts 

Units 

Ifaits 

Units 

Units 

Units 

Iftiits 

Ifaits 

units 

units 

Units 

Units 

Florida 

October-December 

January-March 

April-Jvme 

July-September 

15.7 

16.8 

14.6 

13.5 

12.0 

13.9 

14.1 

12.8 

12.6 

11.7 

14.8 

15.4 

14.0 

13.5 
13.8 

18.2 

20.0 

17.1 

15.3 

11.6 

12.7 

14.4 

15.0 

12.9 

1/ 

9.7 

Hi 

11.3 

y 

Callfomia-Arlzona 

October-December 

January-March 

April-June 

J\ily-September 

12.2 

11.8 

12.7 

12.4 

12.5 

11.4 

10.6 

9.7 

9-7 

12.4 

11.8 

11.2 

12.1 

12.1 

12.4 

14.4 

14.9 

13.2 

12.0 

11.6 

11.0 

12.3 

12.4 
12.6 
11.0 

13.7 

13.3 

15.5 

15.2 

14.3 

All  oranges  ^ 
October-December 
January-March 
April-June 
July-September 

13.7 

i4.o 

13.3 
12.6 

12.3 

12.6 

12.3 
11.6 

11.3 
12.2 

12.9 

12.7 

12.7 

12.4 

12.4 

16.6 

18.1 

15.6 

13.8 

U.l 

12.4 

13.2 

13.2 

12.0 

11.1 

13.6 

13.4 

15.2 
14.8 

14.3 

Purchases  per  1,000  capita 

Boxes 

Boxes 

Boxes 

Boxes 

Boxes 

Boxes 

Boxes 

Boxes 

Boxes 

Boxes 

Boxes 

Boxes 

Florida 

October-December 

Janxiary-March 

April-June 

July-September 

22.!)- 

22.8 

31.5 

22.0 

4.1 

31.1 

31.7 

53.3 

43.1 

8.0 

15.3 

15.1 

22.4 

13.6 

2.1 

36.8 

39.4 

38.8 

22.7 

4.8 

5.7 

3.8 

11.3 

8.4 

y 

1.3 

% 

1.1 

y 

Califomla-Arlzona 
October-December 
January-March 
April-June 
July-Septembe  r 

18.3 

20.4 

24.5 
21.2 

20.5 

22.5 

23.3 
20.5 
19.8 

30.4 

23.3 

26.5 

35.2 

30.7 

24.9 

3.9 

4.3 

3.3 
2.0 
4.5 

14.8 

10.3 

21.1 

19.7 

13.8 

31.1 

35.7 

60.8 
46.3 
26.6 

All  oranges  ^ 
October-December 
January-March 
April-June 
July-Septembe  r 

h9.7 

53.6 

68.2 

50.8 

28.2 

60.4 

63.0 

85.4 

70.7 

42.7 

46.1 

50.2 

68.9 

51.4 

30.4 

51.8 

56.9 

52.6 

31.3 

12.3 

37.3 

40.6 

51.9 

35.6 

18.7 

38.7 

44.2 
74.0 

58.2 
30.7 

^ Too  few  purchases  reported  for  analysis. 

2/  Includes  Texas  oranges  and  oranges  not  identified  as  to  origin. 
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U.  S.  DEPARTMENT  OF  AGRICULTURE 


NEG.  3008-  56  ( 2)  AGRICULTURAL  MARKETING  SERVICE 


Figure  8 


Table  17. — Oranges;  Consumer  purchases  by  type  of  retail  outlet,  by  cjuarters,  October-December  1954  to  date 


State  of  origin 
and  period 

Independent  groceries  : 

National  chains  : 

Regional 

chains  ; 

All  retail 

outlets 

1955-56 

1954-55  : 

1955-56 

195>*-55  : 

1955-56 

195l*-55  : 

1955-56 

1954-55 

1,000  boxes 

1,000  boxes 

1,000  boxes 

1,000  boxes 

1,000  boxes 

1,000  boxes 

1,000  boxes 

1,000  boxes 

Florida 

October -De  cember 

91+5 

i,o47 

1,124 

1,176 

1,114 

1,026 

3,618 

3,660 

January -Mar c h 

1,284 

1,669 

1,1*79 

5,044 

April -June 

885 

1,106 

1,136 

3,561 

July -September 

202 

133 

208 

654 

Total 

4,o5i; 

37559 

12,919 

California -Arizona 

October-December 

1,234 

1,455 

451 

455 

812 

84l 

2,953 

3,271 

January -March 

1,671 

671 

1,071 

3,935 

April -June 

1,1*75 

553 

914 

3,430 

July -September 

1,206 

670 

959 

3,282 

Total 

57B07 

2,349 

3,785 

13,918 

All  oranges  ^ 

October -December 

2, 818 

3,169 

l,8l4 

1,960 

2,292 

2,281 

8,020 

8,612 

January -March 

3,757 

2,713 

3,052 

10,931 

April -June 

2,867 

1,875 

2,377 

8,215 

July -September 

1,640 

Pm 

1,329 

4,512 

Total 

U,433 

tTWt 

9,039 

32,270 

2^  Includes  other  outlets  selling  food,  such  as  delicatessen  and  department  stores,  roadside  markets  and  fruit  stands. 
^ Includes  Texas  oranges  and  oranges  not  identified  as  to  origin. 
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Table  l8, — Oranges:  Average  price  paid  by  constoners  and  average  size  of  purchase.  United 

States  by  type  of  retail  outlet,  by  quarters,  October -December  195^  to  date 


State  of  origin 
and  period 

Average  price 

per  dozen 

Independent 

groceries 

National 

chains 

Regional 

chains 

All  retail 
outlets  2J 

1955-56;1954-55 

1955-56;  1954-55 

1955-56:1954-55 

1955-56;1954-55 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Florida 

October -December 

34.4 

30.4 

33.1 

27.7 

33.9 

28.8 

33.6 

28.7 

January -March 

33.9 

32.2 

34.6 

33.3 

April -June 

38.4 

37.8 

40.5 

38.6 

July -September 

44.2 

49.4 

43.9 

45.2 

Cali f ornia -Ar i zona 

October -December 

50.2 

49.9 

49.7 

49.5 

45.9 

48.1 

47.9 

47.6 

Janiaary -March 

47.9 

46.2 

43.1 

43.6 

April -Jime 

49.8 

47.8 

45.8 

46.3 

July -September 

47.3 

45.4. 

43.3 

44.7 

All  oranges  2/ 

October -December 

41.9 

40.2 

38.3 

34.1 

39.0 

36.5 

39.7 

36.9 

January-March 

4l.o 

37.4 

38.5 

38.1 

April -June 

45.4 

42.4 

43.1 

42.8 

July -September 

46.5 

45.6 

43.4 

44.6 

Average  size 

of  purchase 

Units 

Units 

Units 

Units 

Units 

Units 

Units 

Units 

Florida 

October-December 

15.6 

16.2 

15.1 

17.0 

14.9 

15.7 

15.7 

16.8 

Janiiary  -Mar  ch 

13.5 

15.1 

13.7 

14.6 

April -Jxme 

12.6 

13.9 

12.8 

13.5 

July-September 

11.8 

11.3 

12.4 

12.0 

Calif ronia-Ari zona 

October -December 

11.5 

11.3 

11.5 

10.8 

12,4 

11.1 

12.2 

11.8 

January -tferch 

11.6 

11.7 

12.3 

12.7 

April-June 

11.6 

11.7 

12.3 

12.4 

July -September 

11.7 

12.3 

13.0 

12.5 

All  oranges  2/ 

October -December 

13.0 

12.9 

13.4 

14.3 

13.4 

13.3 

13.7 

i4.o 

January-March 

12.2 

13.4 

12.8 

13.3 

April-June 

11.9 

12.5 

12.5 

12.6 

July-September 

11.7 

12.0 

12.7 

12.3 

Includes  other  outlets  selling  food,  such  as  delicatessen  and  department  stores, 
roadside  markets  and  fruit  stands. 

^ Includes  Texas  oranges  and  oranges  not  identified  as  to  origin. 
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U.  S.  DEPARTMENT  OF  AGRICULTURE  fjEG.  3009-  56  (2)  AGRICULTURAL  MARKETING  SERVICE 

Figure  9 


Table  I9. — Grapefruit:  Consumer  purchases,  by  quarters,  October -December  195^  to  aaxe 


All  = 

California- 

Period 

grapefruit  ^ • 

Florida 

Arizona 

: Unidentified 

1,000  boxes 

1,000  boxes 

1,000  boxes 

1,000  boxes 

1954-1955 

2,654 

1,406 

October-December 

5,121 

502 

January-March 

7,874 

4,130 

699 

2,109 

Apr 11 -June 

it, 955 

2,808 

495 

1,433 

July -September 

955 

352 

271 

313 

Total 

18,905 

9,944 

1,967 

5,261 

1955-1956 

1,403 

October-December 
January-March 
April-June 
July -September 

5,165 

3,012 

315 

Total 

Includes  small  quantities  of  fresh  grapefruit  from  other  States  which  are  not  included  as 
unidentified . 
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GRAPEFRUIT  PURCHASES  BY  REGIONS 
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Figure  10 


Table  20.--  Grapefruit:  Consumer  purchases,  United  States  and  regions,  by  quarters,  October -December  1954  to  date 


State  of  origin 

United 

States 

Northeast 

North  Central  | 

South' 

Moun'tain-  J 

Southwest  : 

Pacific 

and  period 

1955-56’ 

l95‘*-55: 

1955-56; 

1954-55; 

1955-56; 

1954-55; 

1955-56; 

1954-55; 

1955-56; 

1954-55; 

1955-56; 

1954-55 

1,000 

boxes 

1,000 

boxes 

1,000 

boxes 

1,000 

boxes 

1,000 

boxes 

1,000 

boxes 

1,000 

boxes 

1,000 

boxes 

1,000 

boxes 

1,000 

boxes 

1,000 

boxes 

1,000 

boxes 

Florida 

October-December 
January-Mar c h 
April-June 
July-September 

3,012 

2,654 

4,130 

2,808 

352 

1,286 

1,218 

1,948 

1,301 

129 

1,005 

744 

1,233 

780 

86 

557 

541 

748 

523 

126 

96 

106 

155 

158 

68 

45 

46 
46 

1/ 

Total 

9,944 

4,596 

2,843 

1,938 

1124^ 

143 

Calif ornia-Arizona 
October-December 
January -March 
April-June 
July-September 

315 

502 

699 

495 

271 

85 

49 

47 

1/ 

51 

50 

96 

86 

44 

61 

1/ 

1 

24 

55 

56 
44 
It. 

137 

288 

482 

368 

132 

Total 

1,967 

178 

287 

172 

1,270 

All  grapefruit  ^ 
October -December 
January-March 
April-June 
July-September 

5,165 

5,121 

7,874 

4,955 

955 

1,767 

1,703 

2,447 

1,683 

255 

1,833 

1,781 

2,851 

1,514 

273 

800 

8o4 

1,032 

739 

184 

389 

400 

757 

400 

48 

376 

433 

787 

619 

195 

Total 

18,905 

6,088 

6,419 

2,759 

1,605 

2,034 

^ Too  few  purchases  reported  for  analysis. 

2/  Includes  Texas  grapefniit  and  grapefruit  not  identified  as  to  origin. 
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Table  21.--  Grapefruit:  Average  price  paid  by  consmners,  average  size  of  purchase,  and  purchases  per  1,000  capita.  United  States  and 

regions,  by  quarters,  October -December  195^  to  date 


Average  price  per  dozen 

State  of  origin 
and  period 

United 

States  : 

Northeast  : 

North 

Central 

: South  J 

Jtountain-  ] 

Southwest  ' 

Pacific 

1955-56 

195^-55; 

1955-56; 

1954-55; 

1955-56 

; 1954-55 

; 1955-56; 

1954-55; 

1955-56; 

1954-55; 

1955-56; 

1954-55 

®nts 

Cents’ 

Gents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Gents 

Cents 

Ceiits 

Florida 

October -December 
January -March 
April- June 
July -September 

79.3 

80.9 

78.0 

91.7 

113-7 

86.6 

88.5 

83.5 
97.8 

120.9 

72.8 

79-2 

77.8 

90.2 

125.4 

69.3 

66.3 

64.6 

74.8 

97.9 

89.2 

87.9 

84.3 

100.1 

1/ 

112.6 

109.9 

102.6 

131.0 

1/ 

Cali for ni a - Ar i zona 
October -December 
January-Iferch 
April-June 
July-September 

93.'* 

7U.8 

73-0 

84.2 

105.1 

100.1 

96.8 

93.2 

1/ 

120.0 

80.0 

84.4 

73.6 

86.8 

124.9 

1/ 

1/ 

T/ 

1/ 

1/ 

90.8 

61.6 

60.3 

73.4 
128.6 

95.6 

73.0 

73.3 

85.0 

92.3 

All  grapefruit  2^ 
October -December 
January-f4arch 
April-June 
July-Septeraber 

80.9 

79-7 

75.5 

90.5 
108.2 

88.9 

90.1 
85.3 

99.2 
121.1 

73-2 

76.2 

71.8 

87.6 

117.0 

73.0 

71.6 
69.0 

79.6 
102.9 

84.0 

76.3 
75.0 

95.3 

128.6 

95.3 

82.0 

74.8 

89.6 

91.3 

Average  <&±ze  of  purchase 

Units 

Units 

Units 

Units 

Units 

Units- 

Units 

Units 

Units 

Units 

Units 

Units 

Florida 

October -December 
January -Mar  ch 
April-June 
July -September 

5.2 

5-1 

5.3 

4.6 

4.0 

1*.5 

4.4 

4.7 

4.1 

3.6 

6.1 

5.6 

5.9 

5-1 

4.2 

5.9 

6.0 

6.1 

5.4 

4.3 

4.9 

6.6 

5.7 

5.3 

1/ 

3.5 

4.0 

4.4 

3.5 
1/ 

California-Arizona 
October -December 
Janua.ry-March 
April-June 
July-September 

h.3 

5.6 

5.3 

■4.1 

4.3 

3-9 

4.6 

3^ 

5.9 

5.2 

5.6 
4.8 

3.7 

1/ 

1/ 

1/ 

5.0 

8.6 

7.8 
8.7 

2.9 

4.4 

5.3 

5.5 
5.2 

4.6 

grapefruit  2/ 
October -December 
January -March 
April-June 
July-September 

5.1 

5.1 

5.5 

4.7 

4.0 

i^-3 

4.2 

4.5 

4.0 

3.7 

6.0 

5.6 

6.1 

5.0 

4.0 

5.5 

5.5 

5.6 
5.0 
3.9 

5.4 

6.1 

6.5 

5.3 

3.2 

4.3 

4.6 

5.5 
4.9 

4.6 

purchases 

per  1,000 

capita 

Boxes 

Boxes 

Boxes 

Boxes 

Boxes 

Boxes 

Boxes 

Boxes 

Boxes 

Boxes 

Boxes 

Boxes 

Florida 

October -De cember 
January -March 
April-June 
July-Septeraber 

18.7 

16.6 

25.8 

17.4 

2.2 

29-1 

27.8 

44.8 

29.5 

3.0 

21.8 

16.2 

27.0 

16.9 

1.9 

14.4 

14.2 

19.2 
13.5 

3.3 

5.8 

6.3 

9.5 

9.6 
1/ 

4.3 

2.8 

2.9 

2.9 

1/ 

California-Arizona 
October -December 
January-March 
April-June 
July-September 

2.0 

3.1 

4.4 

3.1 

1.7 

1.9 

1.1 

1.1 

1/ 

1.2 

1.1 

2.1 

1.9 

1.0 

1.3 

1/ 

1/ 

1/ 

1/ 

1/ 

1.5 

3.3 

3.4 
2.7 
1.0 

8.6 

18.3 

30.3 
23.1 

8.3 

All  grapefruit  2/ 
October-December 
Januaxyii-J!fe.r  c h 
April-June 
July-September 

32.1 

32.0 

49.2 

30.8 

6.0 

40.0 

38.9 

56.3 

38.2 

5.9 

39.8 

38.8 

62.5 

32.8 
6.0 

20.6 

21.1 

26.4 

19.1 

4.8 

23.7 

23.9 

46.3 

24.3 

2.9 

23.7 

27.5 

49.5 
38.9 
12.3 

^ Too  few  purchases  reported  for  analysis. 

^ Includes  Texas  grapefruit  end  grapefruit  not  identified  as  to  origin. 
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Figure  11 

Tatle  22.--  Grapefruit:  Consumer  purchases  by  type  of  retail  outlet,  by  qxmrters,  October-December  195^  to  date 


State  of  origin 
and  period 

Independent  groceries 

National 

chains  : 

Regional 

chains  : 

All  retail 

outlets  ^ 

1955-56 

l95^^-55 

1955-56 

1954-55  i 

1955-56 

1954-55  ! 

1955-56 

1954-55 

Florida 

October-December 
January-f'ferch 
April -June 
Ju3^  -September 

1,000  boxes 

1,000  boxes 

1,000  boxes 

1,000  boxes 

1,000  boxes 

1,000  boxes 

1,000  boxes 

1,000  boxes 

800 

634 

1,050 

873 

143 

979 

881 

1,470 

765 

30 

897 

777 

l,l4o 

800 

106 

3,012 

2,654 

4,130 

2,808 

352 

Ototal' 

2,700 

3,146 

27523 

044 

Cali  f omia-Ari  zona 

October-December 

107 

174 

70 

125 

96 

151 

315 

502 

January-March 

232 

167 

243 

699 

April -June 

197 

97 

152 

495 

July -September 

,93 

37 

83 

271 

Total 

696 

425 

629 

170 

All  grapefruit  ^ 

October-December 

1,598 

1,582 

1,453 

1,441 

1,528 

1,492 

5,165 

5,121 

January -Marc h 

2,637 

2,286 

2,141 

7,874 

April-June 

1,881 

1,134 

1,355 

4,955 

July-Septeraber 

407 

98 

277 

955 

Total 

s;507 

47959 

5,265 

157905 

^ Includes  other  outlets  selling  food,  such  as  delicatessen  and  department  stores,  roadside  markets  and  fruit  stands. 
^ Includes  Texas  grapefruit  and  grapefruit  not  identified  as  to  origin. 
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Table  23.--  Grapefruit:  Average  price  paid  by  consumers  and  average  size  of  purchase. 

United  States  by  type  of  retail  oultlet,  by  quarters,  October -December  1954  to  date 


Average  price  per 

dozen 

State  of  origin 
and  period 

Independent 

groceries 

National 

chains 

Regional 

chains 

All  retail 
outlets 

1955-56:l95i^-55 

1955-56*1954-55 

1955-56*1954-55 

1955-56:1954-55 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

Florida 

October -December 
January -March 
April -June 
July -September 

85.2 

86.4 

83.7 

91.4 
112.0 

74.6 

77.0 

72.6 

90.3 

122.8 

81.5 

82.9 

81.8 

97.2 

123.5 

79.3 

80.9 

78.0 

91.7 

113.7 

Calif ornia -Ari zona 
October -December 
January -Mar ch 
April -June 
July -September 

97.1 

82.6 

80.2 

87.4 

111.8 

89.5 

72.0 
71.4 

91.1 
134.9 

94.1 

74.6 
69.9 

85.7 
98.4 

93.4 

74.8 

73.0 

84.2 

105.1 

All  grapefruit  2/ 
October -December 
January -March 
April -June 
July -September 

86.0 

84.1 

78.5 

90.9 

109.5 

76.6 

77.9 

72.9 
91.7 
130.2 

81.6 

79.5 

76.0 

95.2 

110.5 

80.9 

79.7 

75.5 

90.5 
108.2 

Average  size  of  pxirchase 

Units 

Units 

Units 

Units 

Units 

Units 

Units 

Units 

Florida 

October-December 
January -March 
April -June 
July -September 

4.8 

4.8 

4.8 

4.5 

3.9 

5.6 

5.4 

5.8 

4.9 

3.5 

4.7 

4.5 

4.8 

4.1 

3.5 

5.2 

5.1 

5.3 

4.6 

4.0 

California -Arizona 
October-December 
January-March 
April-Jime 
July-September 

4.0 

4.-9 

5.2 

5.3 

3.7 

5.8 

5.9 

6.2 

5.4 

3.6 

4.3 

4.7 

5.2 

4.4 

3.9 

4.5 

5.4 

5.6 

5.3 

4.1 

All  grapefruit  2/ 
October-December 
Januar y-Mar c h 
April- J\ine 
July-September 

4.7 

4.8 

5.3 

4.7 

3.9 

5.5 

5.2 

5.8 

4.8 

3.5 

4.7 

4.7 

5.1 

4.2 

3.7 

5.1 

5.1 

5.5 

4.7 

4.0 

^ Includes  other  outlets  selling  food,  such  as  delicatessen  and  department  stores, 
roadside  markets  and  fruit  stands. 

^ Includes  Texas  grapefruit  euid  grapefruit  not  identified  as  to  origin. 
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Figure  12 


Table  24.—  Lemons:  Consumer  purchases,  average  price  paid,  average  size  of  purchase,  eind  purchases  per  1,000  capita.  United  States  and  regions 

by  quarters,  October-December  1954  to  date 


Consumer  purchases 

Average  price  per  dozen 

Period 

United  . 

North- 

! North 

South 

[Mountain-! 

Pacific 

United  ! 

North- 

North 

i South  ; Mountain-; 

Pacific 

States  . 

east 

. Central 

.Southwest , 

States  . 

east 

Central 

.Southwest. 

1,000 

1,000 

1,000 

1,000 

1,000 

1,000 

boxes 

boxes 

boxes 

boxes 

boxes 

boxes 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

igsit-SS 

October-December 

785 

231 

136 

266 

89 

63 

45.6 

52.5 

56.8 

38.3 

44.2 

45.4 

January -Mar c h 

798 

240 

128 

255 

106 

69 

, 44.2 

51.1 

55.5 

37.2 

42.4 

42.9 

April-June 

1,414 

369 

293 

518 

l4l 

93 

4l.l 

48.0 

47.9 

34.7 

41.1 

41.3 

July -September 

1,817 

478 

448 

623 

148 

120 

41.9 

49.6 

46.5 

35-2 

42.5 

41.1 

Total 

57515 

1,318 

1,005 

1,662 

4B4 

354 

1955-56 

October -December 
January -March 
April-June 
Joly-^ptember 

713 

210 

io5 

249 

84 

66 

45.6 

52.6 

56.6 

38.4 

43.7 

46.7 

Total 

Average  size  of  purchase 

Purchases  per 

1,000  capita 

Units 

Units 

Units 

Units 

Units 

Units 

Boxes 

Boxes 

Boxes 

Boxes 

Boxes 

Boxes 

195L-55 

Oc  tober -De  c embe  r 

6.1 

4.9 

7.0 

6.4 

5-2 

4.9 

5.3 

2.9 

7.0 

5.3 

4.0 

January -March 

6.1 

4.9 

4.9 

7.8 

6.6 

5.6 

5.0 

5.5 

2.8 

6.5 

6.5 

4.3 

April-June 

7.2 

5.8 

6.9 

8.7 

7.0 

6.5 

8.8 

8.4 

6.3 

13.3 

8.6 

5.8 

July -September 

7.7 

6.3 

8.2 

9.0 

7.1 

6.8 

11.3 

11.0 

9.8 

16.1 

9.0 

7.6 

1955-56 

Oc  tobe  r -De  cembe  r 
January -March 
April-June 
July-September 

6.2 

5.0 

5.1 

7.9 

6.5 

5.4 

4.4 

4.7 

2.3 

6.4 

5.1 

4.2 
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Table  25  • ~ -Lemons : Consumer  purchases,  average  price  paid,  average  size  of  purchase,  United  States  by  type  of  retail  outlet,  by  quarters, 

October-Deceraber  195^  to  date 


Period 

Consumer  purchases 

Average  price  per  dozen 

Average  size  of  purchase 

Indepen- 

dent 

groceries 

National 

chains 

Regional 

chains 

All 

retail 

outlets 

y 

Indepen- 

dent 

groceries 

National 

chains 

Regional 

chains 

All 

retail 

outlets 

y 

Indepen- 

dent 

groceries 

National 

chains 

Regioneil 

chains 

All 

retail 

outlets 

y 

1,000 

boxes 

1,000 

boxes 

1,000 

boxes 

1,000 

boxes 

Cents 

Cents 

Cents 

Cents 

Units 

Units 

Ikiits 

Units 

mh-55 

45.6 

6.2 

October-Deceraber 

366 

155 

189 

785 

45.0 

47.3 

48.3 

5.7 

5.8 

6.1 

J anuary-March 

351 

164 

195 

798 

44.4 

44.5 

46.1 

44.2 

6.0 

5.9 

6.1 

6.1 

April-June 

593 

337 

368 

l,4l4 

41.7 

40.6 

4l.o 

41.1 

7.1 

7.4 

7.2 

7.2 

July-September 

740 

4o6 

504 

1,817 

42.7 

41.7 

41.7 

41.9 

7.7 

7.6 

7.8 

7.7 

Total 

2,050 

1,062 

1,256 

4,8l4 

1955-56 

45.6 

6.2 

5.8 

6.2 

6.2 

October-Deceraber 

298 

135 

202 

713 

45.1 

47.3 

47.1 

January-March 
April-June 
July- Septembe r 

Total 


^ Includes  other  outlets  selling  food,  such  as  delicatessen  and  departanent  stores,  roadside  markets  and  fruit  stands. 
National  Consumer  Panel  of  Market  Research  Coiporation  of  America. 
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Table  26.-  Tangerines:  Consumer  purchases,  average  prices  paid,  average  size  of  purchase,  and  purchases  per  1,000  capita, 

Itolted  States  and  regions,  selected  quarters  195^  to  date 


] Consumer  purchases 

Average  price  per  dozen 

: United 
: States 

North- 

east 

North 

Central 

South 

Mountain' 

Southwest 

Pacific 

United  North- 
States  east 

North 

Central 

South 

Mountain- 

Southwest 

Pacific 

1,000 

1,000 

1,000 

1,000 

1,000 

1,000 

boxes 

boxes 

bexes 

boxes 

boxes 

boxes 

Cents 

Cents 

Cents 

Cents 

Cents 

Cents 

1954-55 

October -December 

2,075 

904 

600 

433 

79 

59 

32.7 

33.8 

33.6 

26.9 

39.7 

43.5 

January-March 

2,006 

878 

608 

377 

66 

77 

27.2 

28.8 

26.1 

21.7 

35.0 

38.9 

1955-56 

October -De  cember 
January-March 

1,644 

670 

529 

315 

63 

67 

39-3 

41.8 

39.6 

32.2 

47.0 

43.9 

Average 

size  of  purchase 

Purchases  per 

1,000  capita 

Units 

Units 

Units 

Units 

Units 

Units 

Boxes 

Boxes 

Boxes 

Boxes 

Boxes 

Boxes 

1954-55 

October -De  cember 

12.6 

11.6 

13.2 

15.6 

9.4 

9.2 

12.9 

20.6 

13.1 

11.4 

4.7 

3.7 

January-March 

13.7 

12.9 

14.9 

16.5 

9.8 

9.7 

12.5 

20.2 

13.3 

9.7 

4.0 

4.8 

1955-56 

October -December 
January-March 

11.8 

10.4 

12.8 

15.5 

8.7 

9.7 

10.2 

15.2 

11.5 

8.1 

3.9 

4.2 
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Table  27.--  Tangerines:  Consumer  purchases,  average  price  paid  and  average  size  of  purchase.  United  States  by  type  of  retail  outlet, 

selected  quarters  195^  to  date 


Consumer  purchases 

Average  price  per  dozen 

Average  size 

of  purchase 

Period 

Indepen- 

dent 

groceries 

:Natlonal :Regional ; 
: chains  : chains  : 

All 

retail 

outlets 

17 

Indepen- 

dent 

groceries 

National : Regional : 
chains  : chains  : 

All 

retail 

outlets 

1/ 

Indepen- 

dent 

groceries 

I^t  ional : Regional : 
chains  : chains  : 

All 

retail 

outlets 

1/ 

1,000 

boxes 

1,000 

boxes 

1,000 

boxes 

1,000 

boxes 

Cents 

Cents 

Cents 

Cents 

Units 

Units 

Units 

Units 

1954-55 

October  -De  cember 

670 

509 

613 

2,075 

35.8 

31.5 

32.4 

32.7 

12.3 

12.0 

12.2 

12.6 

January-March 

705 

419 

547 

2,006 

28.8 

26.7 

26.9 

27.2 

13.2 

12.9 

13.4 

13.7 

1955-56 

October -December 

530 

404 

48l 

1,644 

41.2 

38.8 

39.0 

39-3 

11.8 

11.5 

11.2 

11.8 

January -Iferch 

Xj  Includes  other  outlets  selling  food,  such  as  delicatessen  and  departmsnt  stores,  roadside  markets  and  fruit  stands. 
National  Consumer  Panel  of  Market  Research  Corporation  of  America. 
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